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Abstract 
 
This study was conducted to determine, (1) what is the company reason that drives the 
company to transform its former logo, (2) what is the philosophy of the new logo, (3) 
how Corporate Business Development division will disseminate the value to internal 
company stakeholders. At last, (4) how is final the result of this socialization effort. 
The method used in this study is a qualitative method, with the descriptive qualitative 
type of analysis since the results of this research will be described in the form of 
words correspond to the reality. Data were collected through interviews, observation 
and documentation. Whilst, on data analysis technique is using data reduction, data 
presentation, data verification and source triangulation techniques as the cornerstone 
of proving data validity. 
The result that obtained from the research found out that, the company logo 
transformation launches its socialization process to its internal company stakeholders 
with using multiple media as the socialization channel. But there is also a fact that 
indicates that socialization process program that already conducted was not in 
accordance with the company's expectations. In conclusions, this is happening 
because of the share merger or change of ownership of shares. Then, the emerging 
new philosophy of the latest logo values that are: Professionalism, High Commitment, 
Loyalty and Wealth of Knowledge. The result is, socialization process that already 
performed through multiple media such as gathering and internal bulletins isn’t turn 
out as expected, because there are several factors that inhibit such as the absence of 
any measurement methods and also the evaluation of socialization that already been 
done. 
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 Abstrak 
 
Penelitian ini dilakukan untuk mengetahui, (1). Apa alasan perusahaan ini mengganti 
logo perusahaan, (2). Apa filosofi logo baru, (3). Bagaimana divisi CBD (Corporate 
Business Development) melakukan sosialisasi pada publik internal perusahaan dan 
yang terakhir, (4). Hasil dari sosialisasi tersebut. Metode penelitian yang digunakan 
dalam penelitian ini adalah metode kualitatif, dengan tipe penelitian deskriptif 
kualitatif, karena hasil penelitian ini akan dijelaskan dalam bentuk kata-kata sesuai 
dengan kenyataan yang ada. Metode pengumpulan data melalui wawancara, observasi 
dan dokumentasi. Sedangkan teknik analisis data yang digunakan ialah reduksi data, 
penyajian data, verifikasi data dan teknik triangulasi sumber dan trianguliasi teknik 
sebagai teknik keabsahan data. Dari hasil penelitian yang di peroleh, maka aktivitas 
sosialisasi perubahan filosofi logo pada publik internal perusahaan yang dilakukan 
menggunakan beberapa media sebagai alat sosialisasinya. Tetapi terdapat fakta yang 
menunjukkan bahwa sosialisasi yang dilakukan tidak sesuai dengan harapan 
perusahaan. Simpulan yang diperoleh yakni, karena adanya merger share atau 
perubahan kepemilikkan saham, kemudian filosofi dari logo baru yaitu 
Professionalitas, Komitmen Tinggi, Loyalitas dan Kekayaan Pengetahuan. Sosialisasi 
dilakukan melalui beberapa media seperti gathering, bulletin internal dan sosialisasi 
yang dilakukan tidak sesuai harapan, karena terdapat beberapa faktor yang 
menghambat serta tidak adanya pengukuran atau pun evaluasi dari sosialisasi yang 
telah dilakukan. 
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